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Forward looking statements

This presentation includes óforward-looking statementsô. These statements contain the words ñanticipateò,ñbelieveò,ñintendò,

ñestimateò,ñexpectòand words of similar meaning. All statements other than statements of historical facts included in this

presentation, including, without limitation, those regarding the Companyôsfinancial position, business strategy, plans and

objectives of management for future operations (including development plans and objectives relating to the Companyôs

products and services) are forward-looking statements. Such forward-looking statements involve known and unknown risks,

uncertainties and other important factors that could cause the actual results, performance or achievements of the Company to

be materially different from future results, performance or achievements expressed or implied by such forward-looking

statements. Such forward-looking statements are based on numerous assumptions regarding the Companyôspresent and

future business strategies and the environment in which the Company will operate in the future. These forward-looking

statements speak only as at the date of this presentation. The Company expressly disclaims any obligation or undertaking to

disseminate any updates or revisions to any forward-looking statements contained herein to reflect any change in the

Companyôsexpectations with regard thereto or any change in events, conditions or circumstances on which any such

statement is based.

All references to ñEBITòin this presentation refer to earnings before interest, tax, amortization of intangible assets and

exceptional items. All references to ñorganicòmean as adjusted to exclude the impact of acquisitions, while all references to

ñconstantcurrencyòmean as adjusted to exclude the impact of movements in foreign currency exchange rates in the

translation of our results.



CAGNY February 2010© SABMiller plc 2005 4

SABMiller key facts

Â # 1 or 2 position in > 90% of markets1

Â 5 year revenue and EBIT CAGR of 15% and 17%

Â A leading Coke bottler
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1. Countries in which SABMiller plc has a brewing presence (including Castel)

2. Market cap on February 17, 2010

Revenue $b, F05-F09 EBIT $b, F05-F09

Market equity capitalization $42.4 billion2

Worldôs 2nd largest brewer




